
S.No. Title Issue

1
Exploration of Place Brand 
Attributes : A Study Bangalore 
City

May 2008

2 Service Failure and Recovery May 2008

3
Organized Supermarkets of South 
India- An Exploratory Study of the 
Margin Free Makets of Kerala

May 2008

4
80/20 Rule : How to Use IT for 
Effective Business

May 2008

5
Customer Satisfaction Towards 
Photocopies w.r.t Xerox in 
Hyderabad

May 2008

6

A Study on Socio Economic 
Background and Status of Women 
Enterpreneurs in Small Sclae 
Industries

May 2008

7
MNCs in Rural Marketing - The 
Case of Pepsi and Coca- Cola

May 2008

8
Buying Behaviour for Passenger 
Cars : A Study in South -West 
Haryana

May 2008

S.No. Title Issue

1

Marketing Strategy Adaptation on 
the Anvil of Market and 
Institutional Variations : MNCs 
and Emerging Economies

June 2008

2
Product Development : The Case 
of An OEM

June 2008

3
Travellers' Perceptions on Travel 
Service Providers in an Electronic 
Environment

June 2008

4
Co-Branding - An Innovative 
Strategy in Marketing

June 2008

5
An Evaluation of Customer 
Orientation of Indian Pubic Sector 
Banks

June 2008
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6

Analysing the Impact of Television 
Advertising on Children's Food 
Preferences : A Study of Indian 
Perspective

June 2008

7
Inflential Power of 'Word of Mouth 
For Purchase of Sarees

June 2008

S.No. Title Issue

1
Customer Complaining Behavior in 
Retailing : An Emperical Study 
among Young Retail Customers

August 2008

2
Kids Mean Business - Marketers 
Beware! A Market Survey on 
Impact of Advertising on Kids

August 2008

3
Challenges faced by Cut Flower 
Growers in Tamil Nadu

August 2008

4
The Evolving Food Chains and 
Consumer's Buying Behaviour

August 2008

5

Marketing Strategies of Perishable 
Commodities With Special 
Reference to Flowers in Srirangam 
Market Tirchirappalli, Tamil Nadu

August 2008

6
Brand Extension : Startegy for New 
Prodcut Introduction

August 2008

7

A Study on Policy Holders 
Expectation And Preference 
Towards Selected Private Life 
Insurance Companies in Karur 
District

August 2008

S.No. Title Issue

1
Measurement And Validity of 
Jennifer Aaker's Brand Personality 
Scale For Close Up Brand

October 2008

2

Application of Retail Services 
Quality Scale to Sri Lankan 
Supermarkets : An Emperical 
Study

October 2008



3

An Exploratory Study on Usage 
and Impact of Information 
Technology on the SMEs 
Performance of Jammu Region

October 2008

4
Social & Economic Implications of 
Universal Service Obligation Fund

October 2008

5
Brand Prefernce of Men's Wear - A 
Case Study

October 2008

6
Changing Consumer Behaviour and 
Soft Drinks Marketing in North-
Goa, A Case Study

October 2008

S.No. Title Issue

1
AEZ And Gherkin Production 
Under Contact Farming in 
Karnataka

November 2008

2

Determination of Potential for 
Customer Satisfaction and 
Dissatisfaction in Mobile Hansets 
Using Kano Model

November 2008

3
Role of Commission Agency 
Houses in Marketing of Chillies

November 2008

4
Rettailing to Women Requires a 
Holistic Approach

November 2008

5

A Study on Tourism Awareness 
and Satisfaction in Tamil Nadu 
With Special Refernce to 
Mamallapuram

November 2008

6 Passenger Car Industry in India November 2008

7
A Study on Marketing of Broilers 
with reference to Retailers in 
Comibatore City

November 2008

8
Analysis of Productivity and 
Resource Use Efficiency of Paddy

November 2008

S.No. Title Issue

1
Recruitment Advertising : Art and 
Adventure in Indian Press Ads

December 2008

2
Ford Motors India Specific 
Startegies

December 2008



3
Rebranding - A Business 
Imperative

December 2008

4
Restracturing Management 
Education in India

December 2008

5
A Vision of Tourism Sector in 
India

December 2008

6
Stractural Changes in Indian Retail 
Market : From Unorganised to 
Organised

December 2008

7

Role of Nationalized Banks in 
SME(Small & Medium 
Enterprises)Credit : A Study in 
Theni District

December 2008

S.No. Title Issue

1
Exlopration of Place Brand 
Attributes : A Study Banglaore 
City

May 2009

2 Service Failure and Recovery May 2009

3
Organized Supermarkets of South 
India- An Exploratory Study of the 
Margin Free Makets of Kerala

May 2009

4
80/20 Rule : How to Use IT for 
Effective Business

May 2009

5
Customer Satisfaction Towards 
Photocopies w.r.t Xerox in 
Hyderabad

May 2009

6

A Study on Socio Economic 
Background and Status of Women 
Enterpreneurs in Small Sclae 
Industries

May 2009

7
MNCs in Rurla Marketing - The 
Case of Pepsi and Coca- Cola

May 2009

8
Buying Behaviour for Passenger 
Cars : A Study in South -West 
Haryana

May 2009

S.No. Title Issue
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1

Marketing Strategy Adaptation on 
the Anvil of Market and 
Institutional Variations : MNCs 
and Emerging Economies

June 2009

2
Product Development : The Case 
of An OEM

June 2009

3
Travellers' Perceptions on Travel 
Service Providers in an Electronic 
Environment

June 2009

4
Co-Branding - An Innovative 
Strategy in Marketing

June 2009

5
An Evaluation of Customer 
Orientation of Indian Pubic Sector 
Banks

June 2009

6

Analysing the Impact of Television 
Advertising on Children's Food 
Preferences : A Study of Indian 
Perspective

June 2009

7
Inflential Power of 'Word of Mouth 
For Purchase of Sarees

June 2009

S.No. Title Issue

1
Customer Complaining Behavior in 
Retailing : An Emperical Study 
among Young Retail Customers

August 2009

2
Kids Mean Business - Marketers 
Beware! A Market Survey on 
Impact of Advertising on Kids

August 2009

3
Challenges faced by Cut Flower 
Growers in Tamil Nadu

August 2009

4
The Evolving Food Chains and 
Consumer's Buying Behaviour

August 2009

5

Marketing Strategies of Perishable 
Commodities With Special 
Reference to Flowers in Srirangam 
Market Tirchirappalli, Tamil Nadu

August 2009

6
Brand Extension : Startegy for New 
Prodcut Introduction

August 2009



7

A Study on Policy Holders 
Expectation And Preference 
Towards Selected Private Life 
Insurance Companies in Karur 
District

August 2009

S.No. Title Issue

1
Measurement And Validity of 
Jennifer Aaker's Brand Personality 
Scale For Close Up Brand

October 2009

2

Application of Retail Services 
Quality Scale to Sri Lankan 
Supermarkets : An Emperical 
Study

October 2009

3

An Exploratory Study on Usage 
and Impact of Information 
Technology on the SMEs 
Performance of Jammu Region

October 2009

4
Social & Economic Implications of 
Universal Service Obligation Fund

October 2009

5
Brand Prefernce of Men's Wear - A 
Case Study

October 2009

6
Changing Consumer Behaviour and 
Soft Drinks Marketing in North-
Goa, A Case Study

October 2009

S.No. Title Issue

1
AEZ And Gherkin Production 
Under Contact Farming in 
Karnataka

November 2009

2

Determination of Potential for 
Customer Satisfaction and 
Dissatisfaction in Mobile Hansets 
Using Kano Model

November 2009

3
Role of Commission Agency 
Houses in Marketing of Chillies

November 2009

4
Rettailing to Women Requires a 
Holistic Approach

November 2009



5

A Study on Tourism Awareness 
and Satisfaction in Tamil Nadu 
With Special Refernce to 
Mamallapuram

November 2009

6 Passenger Car Industry in India November 2009

7
A Study on Marketing of Broilers 
with reference to Retailers in 
Comibatore City

November 2009

8
Analysis of Productivity and 
Resource Use Efficiency of Paddy

November 2009

S.No. Title Issue

1
Recruitment Advertising : Art and 
Adventure in Indian Press Ads

December 2009

2
Ford Motors India Specific 
Startegies

December 2009

3
Rebranding - A Business 
Imperative

December 2009

4
Restracturing Management 
Education in India

December 2009

5
A Vision of Tourism Sector in 
India

December 2009

6
Stractural Changes in Indian Retail 
Market : From Unorganised to 
Organised

December 2009

7

Role of Nationalized Banks in 
SME(Small & Medium 
Enterprises)Credit : A Study in 
Theni District

December 2009
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S.No. Title Issue

1
Brand Pruninng - A Wisely Used 
Tool in the Marketers' Arsenal

January 2010

2
Customer Lifetime Modelfor the 
Magazine Publishing Industry

January 2010



3
E-Learning Enhanced By Web2 
Technologies and Blackboard 
Services

January 2010

4 Online Pricing : Art of Price War January 2010

5
Consumer Preferences Towards 
Service Industry : A Factorial 
Study of Restaurants

January 2010

6
Consumer Behavior in Rural 
Markets : A-B-C-D Paradigm And 
Its Applications

January 2010

7 Trust in Electronic Marketing January 2010

8

Responsible  Factors for Decline of 
An Organized Retail Sector : A 
Case Study of Samabayika in West 
Bengal

January 2010

S.No. Title Issue

1
Mergan Pharmaceutical's Customer 
- Driven Flight into the Future

February 2010

2
Mutivariate Model for Forecasting 
The Wheat Prices in India

February 2010

3

From Darkness to a New Dawn : 
Journey of Rural Women - A Case 
Study on Mulukanoor Women's 
Mutually Aided Milk Producers 
Cooperative Union Limited

February 2010

4
Brand Pushkar (Destination 
Branding on the Planks of Culture 
and Religious Heritage as USP

February 2010

5
Challenge to Business - Changes in 
India's Marketing Environment

February 2010

6
Plasma TVs And perceived 
Customer Benefits

February 2010

7
A Study of Emerging Trends and 
Challenges in Air-Conditioning 
Industry in India

February 2010



8

Customer Perception And 
Preference Towards Branded 
Products (With Special Reference 
To Television Sets)

February 2010

9
Non-Conventional MARCOM 
Strategy for Rural India

February 2010

S.No. Title Issue

1
Impact of Celebrities Multiple 
Product Endorsements on Buyer's 
Attitude and Purchase Intentions

March 2010

2
Status of Supply Chain 
Management in Organized Vs 
Unorganized Retail

March 2010

3
FDI - The Hijak of Indian Retail 
Market

March 2010

4
Private Brands and Store Loyalty : 
An Empirical Study in Noida

March 2010

5
Customer Switching Behaviour - 
An Evaluation of Factors Affecting 
Mobile Users

March 2010

6
Marketing And Business Strategies 
For Coping with the Global 
Financial Crisis

March 2010

7
A Study on Rural Insurance Policy 
Holders' Satisfaction in Dindigul, 
Tamil Nadu

March 2010

S.No. Title Issue

1
Materialism : Construct 
Conceptualisation  And 
Operationalisation

April 2010

2
Industry Attractiveness of Indian 
Comic Industry

April 2010

3
Driving Factors and Effectiveness 
of Sales Promotion in Shopping 
Malls : A Consumer Perspective

April 2010



4

Customer Relationship 
Management with Reference to 
Products of High Customer 
Involvement

April 2010

5

A Study on Credit Card Holders 
Expectations and Preferences 
Towards Selected Banks in 
Comibatore City, Tamil Nadu

April 2010

6
Existence of Brand Loyalty - A 
Myth or a Reality?

April 2010

7
Yemeni Consumers' Perception and 
Attitude Towards Asian Made 
Products

April 2010

S.No. Title Issue

1
3 Idiots : Exploring Innovative 
Marketing

May 2010

2
Corporate Brand Management : A 
Case study of Punjab Chemicals & 
Crop Protection Limited(PCCPL)

May 2010

3

Impact of Service Quality on 
Customer Satisfaction, Loyalty and 
Commitment in the Indian Banking 
Sector

May 2010

4

A Study on Consumer Behaviour 
of Women with special Reference 
to Durable Goods in Coimbatore 
City, Tamil Nadu

May 2010

5

Consumer Perception Towards 
Different Media Options : An 
Emirical Study of Rural v/s Urban 
Perspective

May 2010

6

Business Opportunities for 
Insurance Sector : An Emirical 
Study Among Teachers of S.P 
University

May 2010

7
Customer Focus in Pharmaceutical 
Marekting In India

May 2010

S.No. Title Issue



1
Measuring Marketing Performance, 
Practices and Management Control 
Challenges

June 2010

2
Paradigm of Electronic Customer 
Management

June 2010

3
Micro-Packs- A Key Tool of Fast 
Moving Consumer Goods Pull 
Strategy

June 2010

4

The Practical Approach of Creating 
"Unique Selling Proposition" To 
boost your Sales And Profits by 
Positioning Your Company As the 
Only Choice in the Market

June 2010

5
Experimental Marketing : A 
Conceptual Framework for 
Connecting With the Customers

June 2010

6

Acuity of In-Store Cooked Food 
Retailing (An Exploratory Study on 
Consumer Behavior on in-store 
Prpared Food)

June 2010

7
Delighting the Customers Senses 
Key To Store Differentiation

June 2010

8
Classical Wisdom And The In-
Roots of Modern Advertising

June 2010

S.No. Title Issue

1

Understanding Factors Related to 
Voting for Reality Shows : A 
Framework of Cognitive 
Intermediation

July 2010

2
Reality Television Shows : 
Entertaining, Money Minting or 
Tantalizing?

July 2010

3
Online User Behaviour In Delhi - 
A Factor Analysis

July 2010

4

Marketing Strategies in the Indian 
Soft Drinks Industry - A Case 
Study of Pepsi Co And Coca-Cola 
Limited

July 2010

5

A Study of the Relationship 
Between Consumer Credit And 
Lifestyle Demographics of 
Consumer of Bangladesh

July 2010



6
Go Rural!! Hinterland - 
Challenges, Insights, Opportunities 
and Strategies

July 2010

7
Experiential Marketing - 
Exploring New Horizons

July 2010

S.No. Title Issue

1
A Select Study of Consumer 
Purchase Behaviour of Organic 
Food in Delhi NCR Region

August 2010

2
Innovative Marketing Practices For 
Evolving Consumers

August 2010

3
Contract Farming Led to Agrarian 
Torment : The Other Side of 
Contract Farming

August 2010

4
Consumer Decision Making Style 
in Shopping Malls- An Empirical 
Study in the Indian Context

August 2010

5
E-Tailing Market Scenario in India 
: A Bird's Eye View

August 2010

6
A Study of Problems and Prospects 
of Sericulture in Shivamogga 
District, Karnataka

August 2010

7

Women Self- Help Group And 
Women Empowerment : A Case 
Study of Mahila Arthik Vikas 
Mahamandal

August 2010

S.No. Title Issue

1

Genericization of Trademarks : 
Brand Name Becomes Generic 
Name : A Challenge for Brand 
Managers

September 2010

2
The Effect of Store Image on 
Consumers Store

September 2010

3
Brand Purchase Frequency and 
Perceived Quality of Store Brands 
Around Chennai City

September 2010

4
What Image The Choice of Cell 
Phone Connection?

September 2010



5

A Study of Physician Behaviour 
And Preference Towards 
Marketing Services Offered by 
Pharmaceutical Industry to 
Influence Physician's Prescription 
Behaviour

September 2010

6

The Relationship Between Health 
Factors and Satisfaction and 
Academic Performance Among Al 
Buraimi University College 
Students, Oman

September 2010

7
Production Problems in Textile 
Industry With Special Reference to 
Karur District, Tamil Nadu

September 2010

8

Marketing of Handicrafts - A Case 
Study of Brass Items 
Manufacturing Units in Srikakulam 
District of Andhra Pradesh

September 2010

9
A Study on Socio-Economic 
Background of Entrepreneurs in 
Small Scale Industries

September 2010

S.No. Title Issue

1
Factors Affecting Purchase 
Decision of Laptops

October 2010

2

A Study of the Ornamental Fish 
Breeders in India for Analysing : 
The Constraints in Enhancing 
Production

October 2010

3

A Study on Consumers' Perceived 
Value and Satisfaction With 
Insecticides Used in Paddy in 
Jorhat District of Assam

October 2010

4

A Study on Market Segmentation, 
Target Marketing And Product 
Positioning Strategy for Medical 
Tourism in Bangalore

October 2010

5
Web Based Marketing : Islamic 
Versus Conventional Banks of 
Pakistan

October 2010

6
Marketing to Senior Consumers 
(West and India) : A Review

October 2010



7
Behavioral Aspect of Teenagers 
Towards Internet Banking : An 
Empirical Study

October 2010

8
Brand Valuation : Financial- 
Marketing Interface of Metrics

October 2010

S.No. Title Issue

1
Bournville - Relaunch in India : A 
Case Study

December 2010

2
Adoptation of Bt Cotton and Its 
Impact  - A Case Study of Haveri 
District, Karnataka

December 2010

3
FDI Inflow in Indian Retailing - 
Growth Model and Challenges

December 2010

4

The Art of Devising and Revising - 
A Study of the Products and Target 
Group Startegies of Telgu TV 
Channels

December 2010

5
A Study of Brand Loyalty About 
Oats Users with Special Reference 
to Salem Town, Tamil Nadu

December 2010

6

Future Prospects of Indian 
Automobiles With Special 
Reference to Two Wheeler & 
Motorcycle Segment

December 2010

7
Land Price Model for 
Sholinganallur Town in Chennai 
Metropolitan Area

December 2010

S.No. Title Issue

1
Globalizing Chinese Brands : 
Perspctives and Strategy 
Implications

January 2011

2
An Empirical Study on Sales 
Promotion of Dabur India Limited 
in Indian Rural Market

January 2011

3
Commercialization of Fishery and 
Acquaculture Products in India - 
Problems and Solutions

January 2011
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4

Sabai Grass Marketing : The Prime 
Need for Rural Innovation and 
Economic Development of Tribal 
Community in the Mayurbhanj 
District of Orissa State

January 2011

5
Marketing In Politics : Case of 
Congress and Bharatiya Janata 
Party

January 2011

6
Developing Global Competency - 
Challenges and Opportunities

January 2011

7
Marketing of Poultry Eggs - New 
Issues and Competitive Challenges

January 2011

8
Wal-Mart : Can it Succeed in 
India?

January 2011

S.No. Title Issue

1
A Study on Banking Service 
Quality in Nagapattinam District, 
Tamil Nadu

February 2011

2
Recent Trends and Outlook in The 
International Sugar Industry

February 2011

3

Realigning Distribution Strategies 
For Effective Marketing 
Operations of a Business :An 
Empirical Study Based on 
Tropicana

February 2011

4
An Empirical Study to Find the 
Gaps in Call Coverage and Its 
Impact on Sales Performance 

February 2011

5
Conceptual Framework of Mobile 
Marketing : Spamming The 
Consumer Around the World

February 2011

6

A Framework for Understanding 
Consumer Perceived 
Characteristics of Internet Banking 
A Predictors of Its Adoption

February 2011

7
The Private Label : Retailers Value 
Proposition And Strategic Tool of 
Differentiation

February 2011



S.No. Title Issue

1

Promoting Health Tourism in India 
: An Exploratory Study on the Role 
of Speciality And Corporate 
Hospitals in Bangalore

March 2011

2
Service Quality Perceptions of 
Customers About Insurance 
Companies : An Empirical Study

March 2011

3
Dimensions of Consumers 
Adverting Beliefs in India

March 2011

4 Unethical Issues in Advertising March 2011

5
Status Consideration and Buying 
Decisions - A Study with 
Reference to Kerala

March 2011

6
Consumer Involvement for Durable 
and non Durable Products : Key 
Indicators and Their Impact

March 2011

7
Uses of Coir Fibre, Its Products & 
Utilization of Geo-Coir in India

March 2011

S.No. Title Issue
1 Online Music Retail In India April 2011

2
A Comparative Study on Foreign 
Direct Investment (FDI) in Retail : 
A Boon or Bane?

April 2011

3
A Study of Emerging Trends And 
Challenges in Paints & Coatings 
Industry in India

April 2011

4
Marketing of Hollywood Films in 
India : A Case on Planning and 
Executing Marketing Strategy

April 2011

5

Viewers Perception Towards 
Advertisements on TV Media as A 
Promotional Strategy in the Current 
Marketing Scenario

April 2011

6
Explicating Customer Satisfaction : 
A Survey on Private Commercial 
Banks

April 2011



7
Determinantsof Retail Customer 
Satisfaction - A Study of Organized 
Retail Outlets in Kurukshetra

April 2011

S.No. Title Issue

1
Export Marketing of Tea Via The 
Internet

May 2011

2
Risks Associated With Celebrity 
Endorsements-An Empirical 
Analysis From Punjab

May 2011

3

Customer Relationship 
Management (CRM) in Health 
Care Industry - A Study of Select 
Corporate Hospitals in Vijayawada, 
Andhra Pradesh

May 2011

4
Predicting Factors Influencing 
Purchase of Aashirvaad Brand 
Using Logistic Regression

May 2011

5
Customer Satisfaction With Mobile 
Phone Operators : An Exploratory 
Study in Kuala Lumpur, Malaysia

May 2011

6

A Case Study on Customer's 
Buying Behavior and Brand 
Loyalty With Regard to Processed 
Liquid Packed Milk in Guwahati, 
Assam

May 2011

7
To Identify the Prominent Factors 
of Shopping Mall Behavior : A 
Factor Analysis Approach

May 2011

S.No. Title Issue

1
Does Credit Card Usage Enhance 
Defaults Among Compulsive 
Buyers?

June 2011

2
Market Competence of BSNL in 
the Present Dynamic Telecom 
World

June 2011



3

Media Influence on FMCGs : A 
Comparative Study Among Rural 
And Urban Households on Their 
Product Purchase Decision

June 2011

4
Increasing Role of Children in 
Family Purchase Decisions

June 2011

5
Sales Force Effectiveness : 
Aligning Sales Operation With the 
Motivation Hub

June 2011

6
A Study on Consumer Perception : 
A Case Study For Laptops

June 2011

7 Rebranding - A Boon To Survive June 2011

S.No. Title Issue

1
Effect of Absurdity in Advertising 
on Brand Recall

July 2011

2
Agricultural Rural Marketing in 
India

July 2011

3 Subhiksha : A Battle for Survival July 2011

4
Effect of Retail Sales Promotion on 
Buying Behaviour of Customers : 
An Empirical Study

July 2011

5
Economics of Ecotourism : A 
Study of Orissa

July 2011

6
World Wide Dairy Development - 
At a Glance

July 2011

7
Customer Loyalty Programs and 
Marketing Strategies

July 2011

8
A Study on Satisfaction Level of 
Betel Leaf Farmers in Tamil Nadu 
With Reference to Karyr District

July 2011

S.No. Title Issue

1
Relationship Building as a 
Marketing Strategy : A Conceptual 
Guide for African Exporters

August 2011



2

Consequencesof Service Quality 
linkage - An Insight From An 
Empirical Invsetigation in Higher 
Education

August 2011

3
Mandatory Nutritional Labeling 
And Implications For Indian Food 
Companies

August 2011

4
GCMMF : Preempting Competition 
with an Innovative Business Model

August 2011

5
Consumer Attitude Towards 
FMCGs : A Comparative Study of 
Private Labels and National Brands

August 2011

6
Nokia's Shrinking Market Share in 
India : Can Nokia Sustain its First-
Mover Advantage?

August 2011

7
Marketing of Titanium Dioxide by 
the Kerala Minerals and Metals 
Limited - An Analysis

August 2011

8
Netnography : An Emerging 
method of Marketing Research - A 
Conceptual Study

August 2011

9
Marketing in Global Economic 
Turbulence - Role of B-Schools in 
Grooming Management Graduates

August 2011

10
Motivating Retail Sales Personnel 
Customer Orientations : An 
Empirical Study

August 2011

11

An Empirical Study of Online 
Social Influence Marketing with 
Reference to Customer's Product 
Purchase Decision and Product 
Recommendation

August 2011

12

Marketing Strategies in Apple 
Industry - An Empirical Study in 
Himachal Pradesh and Jammu & 
Kashmir

August 2011

S.No. Title Issue



1

International Brands & The Indian 
Consumer: A Study Of Critical 
Success Factors With Special 
Focus On Select FMCG Brands

September 2011

2
Women Enterpreneurs And The 
Pricing Dilemma

September 2011

3
Assessment Of Influence Of 
Materialistic Values On 
Consumption Innovativeness

September 2011

4
Forecasting The Ensuing Impact Of 
3G On Business Practices in India: 
An Exploratory Analysis

September 2011

5
Effectiveness Of Humor Appeal In 
Advertisement Of Fast Moving 
Consumer Goods (FMCGs)

September 2011

6
The Structure Frame Of Category 
Management For Optimization Of 
Retail Business

September 2011

7

A Study Of Service Quality And 
Customer Satisfaction Across 
Various Service Providers In The 
Telecom Sactor

September 2011

8
Strategy Of Advertising Agencies 
In India For Eveluating Advertising 
Effectiveness Across Experience

September 2011

9

Junk Food Advertisements With 
Free Offer: Their Repercussions 
On the Minds Of Children In The 
Age Group Of 3-10 Years

September 2011

10 The '4 As' Of Rural Marketing Mix September 2011

S.No. Title Issue

1
Consumerism: A Study On The 
Evolution Of The Consumer 
Movement

October 2011

2

A Study On Customer's Brand 
Preference For Selective 
Household Brands At Dindigul, 
Tammil Nadu

October 2011



3
Housing Finance - An Analysis Of 
Post Purchase Behaviour Of 
Consumers

October 2011

4

Supply Chain Management Of 
Perishable Food Products: A 
Strategy To Achieve Competitive 
Advantage Through Knowledge 
Management

October 2011

5
Building Successful Retail 
Strategies - A Case Study Of 
'Coupon Store'

October 2011

6
Consumer Buying Behaviour 
Model For Tothpastes

October 2011

7

Use Of Online Social Networking 
Sites By College Students And Its 
Implications For Marketing: A 
Case Study In Tripura

October 2011

S.No. Title Issue

1
Apparel Retail Outlet Selection: 
Influnce Of Service Levels In Goa

November 2011

2

A Study On The Factors 
Influenceing The Insurance 
Coverage Of the Girl Child In 
India: An Emprical Study

November 2011

3
Fast Food Purchase Behavior In 
Botswana: An Exploratory Study

November 2011

4
An Empirical Investigation In 
Delivering Quality Healthcare 
Services To Patients

November 2011

5
Marketing Of Tourism Products 
In Karnataka: Policy Implications

November 2011

6

Building Customer Relations 
Through CRM - A Theoretical 
Framework OF Software Services 
Firms In Banglore Cluster

November 2011

7
Standardization Vs Adaption of 
Marketing Stratergy - A Qualitative 
Study

November 2011



S.No. Title Issue

1
Effectivness of Media in 
Mobilizing People Towards Social 
Causes and Campaigns

December 2011

2

A Study on Consumer Percepion 
About Organized Vs Unorganized 
Retailors at Kanchipuram, Tamil 
Nadu

December 2011

3

A Study of the Marketing Problems 
of Mango Growers (Using Factor 
Analysis) in Madurai District,Tamil 
Nadu

December 2011

4

Information Sharing in Managing 
Collabortaive Relationships : An 
Analytical and Empirical 
Investigation

December 2011

5
Moments of Truths : An Empirical 
Analysis of Indian Consumers

December 2011

6
A Study of Consumer Buying 
Behaviour of Home Appliances 
with Reference to LG Products

December 2011

S.No. Title Issue

1
A Case on Kingfisher - Air Deccan 
Merger : The Marriage of 
Convenience

January 2012

2
Leisure, Social Networking And 
Mass Media : The Evolving 
Confluence

January 2012

3

Effectiveness of FMCG 
Distribution Channels With 
Respect to Satisfaction of 
Consumers in Rural Markets

January 2012

4
Amul : Evolution of An 
International Brand

January 2012

5
Mapping & Quality Consumption 
Chnages in Product Categories 
During Recssionary Times

January 2012

6
Pester Power : The Strategies Use 
of the Child Model in Advertising

January 2012
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7

A Study of Consumer Perception 
on the Use of E-Technology in the 
Retail Banking sector : A 
Comparative study of Public Sector 
and Private Sector Banks

January 2012

S.No. Title Issue

1
Are Modern Day Marketers 
Indulging in Cultural Genocide By 
Changing Consuming Pattern?

February 2012

2
Marketing Strategies of Car 
Makers in the Pre-Owned Market 
in India

February 2012

3
Impact of Celebrity Endorsements 
on Brand Image

February 2012

4
Consumer Behavior Regarding 
Durable Goods

February 2012

5

To Build  A Model for the 
Determination of Factors that 
Result in the Success of the 
Organised Retail Sector in India 
And Analyzing its Relative 
Importance (With Reference to 
Fast Food Chains and Grocery And 
Vegetable Outlets)

February 2012

6

A Study on Customers Satisfaction 
Towards Service Quality of 
Organised Retail Stores in  
Haryana

February 2012

S.No. Title Issue
1 The Business of Emotions March 2012

2
A Study on the Distribution 
Strategies of Steel Manufacturers 
in India

March 2012

3
Significance of Branding in 
Industrial Marketing

March 2012

4
Transforming Indian Agriculture 
Through Agripreneurs

March 2012

5
Marketing of Grapes in Tamil 
Nadu : A Case Study of 
Coimbatore District

March 2012



6
Product Strategies And Advertising 
in Small Firms : A Study of Punjab 
Units

March 2012

7

A Conceptual Framework for 
Customer-Centric Strategic 
Approach for Competitive 
Advantage With Specific 
Reference to Supermarket Retailers 
in India

March 2012

8
Understanding of TV Ads Amongst 
Urban Children

March 2012

S.No. Title Issue

1
Marketing Paradigms for Rural 
India

April 2012

2

The Effect of Strategic Orientation 
on Market Performance of Hotels : 
Empirical Evidence form the Saudi 
Arabia Hospitality Industry

April 2012

3
"Subhiksha" : The Saga of the Rise 
and Fall of India's Sam

April 2012

4
An Empirical Study of Goan 
Students Behaviour Towards 
Advertisement

April 2012

5
Analysis of Strategic Decision of 
Product Line Extension by IFFCO 
Using the BCG Model

April 2012

6

Application of Market Basket 
Analysis to Understand Students 
Carrer Options :  Study on 
Management Udner Graduate 
Students At IU, Mizoram

April 2012

7

Segmental Variations in fish 
Consumption Behaviour : A Case 
Study of Sonitpur District of 
Assam

April 2012

8
Maggi Noodles : Magic of the 2 - 
Minute Campaign

April 2012

S.No. Title Issue

1
Product Recall : An Evaluation of 
Few Issues

May 2012



2
Blog Popularity And Activity on 
Social Media : An Exploratory 
Research

May 2012

3
Emerging Challenges & Issues of 
Pulses in Commodity Futures 
Market

May 2012

4
Shopping Malls & Consequences 
on the Human Rights of Small 
Traders in NCR Delhi

May 2012

5
Effectivness of Adverisements in 
India : An Empirical Study

May 2012

6
Food Products Packaging : A Study 
of its Effects on Consumer 
Behaviour

May 2012

7
Foreign Direct Investment in Multi-
Brand Retail : Opportunities and 
Threats

May 2012

8

Stractural Equation Modeling 
Approach To Elucidate the Impact 
of IMC on Brand in Life Insurance 
Industry

May 2012

S.No. Title Issue

1
Purchase Decision of Life 
Insurance Policyholders : An 
Outlook

June 2012

2
Coffee Market Liberalization  And 
Private Sector Performance in 
Tanzania

June 2012

3
A Study of the Role & 
Effectiveness of Celebrities in 
Advertisements

June 2012

4
A Study on the Effectivness of 
Internet Advertisements

June 2012

5
Hospital Advertising : Myth or 
Reality?

June 2012

6

Analysis of the Relationship 
Between Brand Loyalty and Market 
Share : A Comparative Study of 
Durable and Non-Durable Products 
in Delhi

June 2012

S.No. Title Issue



1
Malabar Cements Limited : A 
Successful Employer in the Indian 
Cement Industry

July 2012

2
Problems and Prospects of Catering 
Services : A Case Study of Sangli 
City

July 2012

3

Dtermining Subscribers Attitude 
and Satisfaction Towards Airtel 
And Citycell : An Empirical 
Assessement of Martin Fishbein 
Multiattribute Model

July 2012

4
An Analysis of TV Advertising and 
Usage of Celebrity Endorers : A 
Content Analysis Approach

July 2012

5

Market Response to Derregulation 
of Swedish Pharmacies : An 
Empirical Study on Consumers 
Opinion in Stockholm City

July 2012

6

A New Marketing Paradigm - 
Social Media or Web 2.0 : An 
Empirical Analysis to Study the 
Awareness, Key Deliverables, 
Engagement and Usage of Social 
Media by Small And Medium 
Enterprises in Delhi

July 2012

S.No. Title Issue

1
Technology Enhancing Customer 
Relationship Management : A 
Review

August 2012

2

Perceptions of Investors on the 
Service Quality of Reliance Life 
Insurance : A Study in the West 
Godavari District of Andhra 
Pradesh

August 2012

3
A Study of Customer Preferences 
For Milk and Milk Products

August 2012

4
Perception of Work Culture and Its 
Impact on Performance in DMRC

August 2012



5

A Study on Customers Satisfaction 
wth And Preference of Colour T.V 
Brands with Reference to Silchar, 
Assam

August 2012

6

An Empirical Study on Critical 
Success Factors of Six Sigma with 
Special Reference to the Banking 
Sector

August 2012

7
Role of Children in the Family 
Decision Making Unit

August 2012

S.No. Title Issue

1
Ambush Marketing Landscape in 
India : Innovative Practice or 
Parasitic Marketing?

September 2012

2
Managing Customer Relations 
through Online Banking

September 2012

3
Role of Gender in Consumers 
Respone to Fear Appeal 
Advertisements

September 2012

4
Prediction of Churn Behaviour of 
Bank Customers Using Data 
Mining Tools

September 2012

5
Impact of Shopping Malls on the 
Unorganized Retail Sector : A Case 
Study of Managlore Region

September 2012

6

The Rise of New Media And 
Product Promotion : Exploring The 
Potential of Online Media in 
Advertising the services Provided 
by Major Telecommunications 
service Providers in India

September 2012

7

Impact of Store on Impulse 
Purchasing Behaviour of 
Respondents : A Study with 
Reference to Coimbatore, Tamil 
Nadu

September 2012

S.No. Title Issue

1
A Study on Line Discount 
Couponing Industry in India

October 2012

2
Brand Personality : Antecedents 
and Consequences

October 2012



3
Problems of Vegetable Producing 
Farmers in Erode, Coimbatore and 
Tiruppur Districts of Tamil Nadu

October 2012

4

Gender Specific Study on Relative 
Impact of Convenience and Non 
Convenience Factors on Mobile 
Users Brand Switching in Kolkata

October 2012

5
Trends, Technology and Addiction 
: An Explorative Study on Cyber 
Behaviour of Students

October 2012

6

Consumer Behaviour Towards Two 
Wheelers and Four Wheelers : A 
Study on Rural And Urban 
Mizoram

October 2012

S.No. Title Issue

1
Green Marketing in India : Some 
Eco-Issues

November 2012

2
Cultural Values As Advertisement 
Themes in International And Indian 
Advertising

November 2012

3
Deciphering Assorted Findings on 
Marketer Transgression Linked to 
Service Recovery Paradox

November 2012

4

Effects of Sales Promotions and 
Their Availiabilty on Consumers 
Buying Behaviour : A Perspective 
on Personal Care Products

November 2012

5
Marketing Cost of Wheat at 
Different Marketing Places in 
Haryana

November 2012

6

Female Adolescent and Young 
Adult Consumers  Affinity for 
Online Flash Sales Concept in 
India : A Trangulation Approach

November 2012

S.No. Title Issue



1
Relationship marketing An 
Overview

December 2012

2
A  study on Counsumer 
Percepation With Refeerence To 
Third Party Administrators (TPAs)

December 2012

3

Factors Influencing The Buying 
Behaviour Of Organized Retail 
Consumers:A Study On Food And 
General Stores In Visakhapatnam

December 2012

4
Marketing of Handloom 
Products:A Case Study Of 
Thenzawal Cluster In Mizoram

December 2012

5
Women's Role in Buying 
Behaviour for Durables:A Study Of 
Malwa Regionn in Punjab

December 2012

6
Challenges in A Commodity 
Offering:Indian Telecom 
Services(GSM)

December 2012

S.No. Title Author
Volume no. 
& book no

Issue
Page 
No.

1
Problems with derived importance 
measures in brand strategy & 
customer satisfaction studies

Kevin  J.Clancy ,Paul 
D.Berger & Peter Krieg

Vol. 43 & 01
January 

2013
5

2

The most influential factors of 
consumers' buying pattern at 
organized & unorganized retail 
stores with special reference to 
Kakinada city,Andhra Pradesh

Kuberudu Burlakanti & 
Romala vijaya srinivas

Vol. 43 & 01
January 

2013
14

3
Emerging Global markets:The 
voice of Arab consumers

Vanaja Menon Vadakepat Vol. 43 & 01
January 

2013
24

4

Contemporary Marketing or 
temporary marketing?:An anaylsis 
of present day"Relationship 
marketing"of indian organisations

R.Venkatesh Vol. 43 & 01
January 

2013
31

5

Infrasturctural development 
problems at Thoseghar: a tourist 
destination in satara 
district,Maharashtra

Rajashri Ramesh Chavan 
& Sarang Shankar Bhola

Vol. 43 & 01
January 

2013
36
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6
Online shopping among higher 
Education students in Indore: a 
factor analysis approach

Shraddha Sharma & 
Manish Sitlani

Vol. 43 & 01
January 

2013
44

7
Book review:Green 
Marketing:Thoery,Practice, and 
strategies

P.Kishore Kumar & 
Byram Anand

Vol. 43 & 01
January 

2013
54

S.No. Title Author
Volume no. 
& book no

Issue
Page 
No.

1
Brand equity & business 
performance:towards a conceptual 
framework

Bijuna C.Mohan Vol. 43 & 02
February 

2013
5

2
Confirmatory factors modeling on 
emerging consumer purchase 
behavior of passenger cars

Balakrishnan Menon Vol. 43 & 02
February 

2013
11

3
Modelling store characteristics as 
aantecedents of impulse purchase

Ramesh kumar chaturvedi Vol. 43 & 02
February 

2013
27

4
Organic products:marketing 
practices & problems  in the plains 
& hilly regions of uttarakhand

Surabhi Singh Vol. 43 & 02
February 

2013
37

5

Estimation of price spread & 
marketing efficiency of Brijal in 
different marketing channels:a case 
study

Soumya kanta Dwibedy Vol. 43 & 02
February 

2013
50

6

Milk preferences of consumers & 
effect of the marketing mix on 
consumers' purchase decision of 
dairy products

Nahid Mohammed 
Tawfik Fawi & Mohamed 
Osman Mohamed 
Abdalla

Vol. 43 & 02
February 

2013
57

S.No. Title Author
Volume no. 
& book no

Issue
Page 
No.

1
Measuring customer based brand 
equity using Aaker's model

R.Shashikala & 
A.M.Suresh

Vol. 43 & 03 March 2013 5

2
Role of Music on perceived price 
in retial stores

R.K.Srivastava Vol. 43 & 03 March 2013 14

3
Cloning in Indian 
advertisments:getting two for the 
price of one?

Amit Banerji,Mohd.Iqbal 
Khan,Mudasir Ahad 
Wani

Vol. 43 & 03 March 2013 24



4

Exploring the sources of influence 
in formation & changing of girls 
attitude towards the consumption 
of fashion products

Priyanka Pegu & Brajesh 
Kumar

Vol. 43 & 03 March 2013 33

5

A review on sproles & Kendall's 
consumer style inventory(CSI) for 
analyzing decision making styles of 
consumers

Ruby Jain & Arti Sharma Vol. 43 & 03 March 2013 40

6
Fodder distribution operations as 
sustainable economic progress in 
semi-urban area

A.K.Ray & Dhananjoy 
Datta

Vol. 43 & 03 March 2013 48

S.No. Title Author
Volume no. 
& book no

Issue
Page 
No.

1

Impact of Ambient music & 
affability of salespersons on 
consumer behavior in a real retail 
setting with emphasis on gender 
difference

Shalini Jha & Bharti 
Singh

Vol. 43 &04 April 2013 5

2
Review of SKUs in the indian paint 
industry

Devendra kumar Pandey Vol. 43 &04 April 2013 12

3
Problems & prospects of backwater 
tourism in kerala with special 
reference to Alappuzha district

Ashish Varughese Vol. 43 &04 April 2013 18

4
It's Time to go green with pride:a 
conceptual study of green 
marketing

Raji parameshwaran 
Pillai

Vol. 43 &04 April 2013 30

5
Promotion using product placement 
in movies:perception of rural & 
urban indian audience

Vardhan Choubey & 
Riddhi Bumb

Vol. 43 &04 April 2013 35

6
Guerrilla marketing:a theoretical 
review

Sajoy P.B. Vol. 43 &04 April 2013 42

7
Book review:Superior customer 
value:strategies for winning & 
retailing customers

Donovan A.Mcfarlane Vol. 43 &04 April 2013 48

S.No. Title Author
Volume no. 
& book no

Issue
Page 
No.

1
Customers'opinion on small scale 
retail stores:A case study

K.Rama Mohana Rao & 
K.Ratna Manikyam

Vol. 43 &05 May 2013 5



2

Underlying dimensions of purchase 
decision process for consumer 
durables:A confirmation of the 
customer-Value Hierarchy Model

Rajesh Matai & Anil 
K.Bhat

Vol. 43 &05 May 2013 16

3
Multidimensional segments among 
children in Urban Indian families

Sunil Dhondopant Doke 
& Sarang Shankar Bhola

Vol. 43 &05 May 2013 24

4
A study of Brand preference & 
consumption pattern of Beer in 
Bareilly

Manish Gupta Vol. 43 &05 May 2013 34

5
Handicraft of Meghalaya: an 
analysis of the marketing practices

Madhuchhanda Das 
Gupta &Surajit Sen

Vol. 43 &05 May 2013 49

6

A study of Demographic variables 
affecting consumer buying 
behaviour with reference to 
synthetic detergents

Sebabrata Chatterjee Vol. 43 &05 May 2013 58

S.No. Title Author
Volume no. 
& book no

Issue
Page 
No.

1
Chocalate packaging & purchase 
behaviour : A cluster analysis 
approach

Suraj Kushe Shekhar 
&P.T.Raveendran

Vol. 43 &06 June 2013 5

2
Influence of Physical evidence on 
service brand image dimensions & 
brand equity

Somnath mukherjee & 
shradha shivani

Vol. 43 &06 June 2013 15

3
A study on post purchase behavior 
with special reference to Mahindra 
two wheelers

R.Anitha & V.Kanimozhi Vol. 43 &06 June 2013 29

4
The success of shopping malls lies 
in the hands of mall developers: a 
study

N.H.Mullick Vol. 43 &06 June 2013 40

5
Factors affecting the purchase of 
staple goods:an empirical study of 
edible oil purchase in tripura

Manish Das Vol. 43 &06 June 2013 47

6
Co-branding : a case study of 
micromax & MTV

Mokhalles M.Mehdi Vol. 43 &06 June 2013 54

S.No. Title Author
Volume no. 
& book no

Issue
Page 
No.



1
Mapping perceptual value shifts in 
timepieces through lifestyle 
associations

Debashish Sengupta & 
Ray Titus

Vol. 43 &07 July 2013 5

2
Product placement:A Critical 
review based on Ethical theories

Mohammad Masrurual 
Mowla & Md.Nazamul 
Hoque

Vol. 43 &07 July 2013 21

3
Children & parents' interest in Tv 
advertisements:Elucidating the 
persuasive intent of advertisements

Vikas Saraf,N.C.Jain & 
Mahendra Singhai

Vol. 43 &07 July 2013 30

4
Factors influencing students' 
prefernce of management 
institutes: A Kano model analysis

Saran Shankar Bhola & 
Rishikesh Krishnaji 
Nalawade

Vol. 43 &07 July 2013 44

5
Emerging trends in distribution in 
the life insurance sector in India:a 
study of a few leading players

Abhijit Sinha Vol. 43 &07 July 2013 53

S.No. Title Author
Volume no. 
& book no

Issue
Page 
No.

1
FDI in multi-branding retailing : A 
case study of Mysore

G.H.Mahadevaswamy & 
R.Nalini

Vol. 43 &08
August 
2013

5

2

An overview of service delivery & 
customer satisfaction in the 
Telecommunications industry in 
Nigeria

Adetayo J.O. &Emerah 
Ajevata Apollos

Vol. 43 &08
August 
2013

14

3

Influence of Pharmaceutical 
promotional tools on Doctors' 
prescribing behaviour :An 
exploratory study

Neeti Kasliwal & Ipshita 
Bansal

Vol. 43 &08
August 
2013

23

4
Online Buying behaviour of 
Netizens :a study with refernce to 
Coimbatore,Tamil Nadu

S.Shalini & 
D.Kamalaveni

Vol. 43 &08
August 
2013

35

5

Examining Women's purchase 
pattern of casual footwear in 
Accordance witht their Attitudes & 
Interest 

V.R.Uma & M.I.Saifil 
Ali

Vol. 43 &08
August 
2013

46

S.No. Title Author
Volume no. 
& book no

Issue
Page 
No.

1
An Ecploratory of Ethical 
perspective of celebrity 
endorsements

T.Joel Gnanapragash & 
P.C.Sekar

Vol. 43 &09
September  

2013
5



2
"Brand India" in Korea : A case 
study & Review of National 
Branding research

Rahul Anand Vol. 43 &09
September  

2013
14

3

Seed Mahotsav scheme for 
increasing the scope of Indigenous 
Fish Marketing in West Bengal : 
Perception & Constraint analysis

Amitava Ghosh,Arpita 
Sharma & Rashmi 
Ambulkar

Vol. 43 &09
September  

2013
25

4
Consumers' perception towards 
miraculous claims of brands with 
Aesthetic appeal

Saurabh & Akhil 
Mahajan

Vol. 43 &09
September  

2013
32

5

An Empirical investigation of 
website design 
characteristics,consumer trust, & 
intention to shop online in 
Hyderabad

Mohd Layaq Ahamad & 
Shaikh Mohd Zafar

Vol. 43 &09
September  

2013
41

6
Psychological Motivations & 
Compulsive Buying: Astudy of 
Consumers in Delhi

Shamsher Singh & Preeti 
Tak

Vol. 43 &09
September  

2013
47

S.No. Title Author
Volume no. 
& book no

Issue
Page 
No.

1
Global Marketing Sytems in the 
Dairy Sector:A Comparison of 
Selected Countries

A.V.Manjunatha,M.K.Ga
na Shruthy & 
V.A.Ramachandra

Vol. 43 & 10
October 

2013
5

2
Understanding Consumer Purchase 
Intention Towards Biodegradable 
Footwear:A study

P.Kishore Kumar & 
Byram Anana

Vol. 43 & 10
October 

2013
16

3
Green Marketing:Initiatives in the 
Indian Context

Rambalak Yadav,Govind 
Swaroop Pathak

Vol. 43 & 10
October 

2013
25

4

Customer Price Sensitivity as a 
Basis for Moderation in 
Satisfaction Among Mobile 
Customers

Rejikumar G. Vol. 43 & 10
October 

2013
33

5
Revival of Public Service 
Advertising Through 
Unconventional Mediums

Sugandha Gaur Vol. 43 & 10
October 

2013
47

S.No. Title Author
Volume no. 
& book no

Issue
Page 
No.



1

Seafood Labelling:Awareness and 
Perception Among Consumers of 
Organized Fish Retail Outlets in 
India

Pankajkumar Hanmantrao 
Mugaonkar,Nalini Ranjan 
Kumar & M.Krishnan

Vol. 43 & 11
November 

2013
5

2
India'a Vegetable Oil Economy and 
Consumer Preference for Blended 
Soybean Oil in South India

V.Kavitha,S.Angels,M.C
hinnadurai & Subbu 
Kumarapppan

Vol. 43 & 11
November 

2013
14

3

Brand Building in the Era of 
Mobility and Emerengence of 'New 
Imagined Communities': A 
Conceptual Analysis

Anshul Kandpal & 
Santosh K. Patra

Vol. 43 & 11
November 

2013
24

4
A Review of Comtemporary Retail 
Formats in Emerging India

Rituparna Basu Vol. 43 & 11
November 

2013
30

5

Management of Travel Booking in 
the Light of Destination Marketing 
:Evidence from an Alpine Indian 
State:Sikkim

Debasish Batabyal & 
Dillip Kumar Das

Vol. 43 & 11
November 

2013
36

6
Innovative marketing Strategies for 
the Refined Edible Oil Industry : A 
Multidimensional Approach

M.Subasini,M.Rajiv 
Vignesh & R.Revathy

Vol. 43 & 11
November 

2013
46

S.No. Title Author
Volume no. 
& book no

Issue
Page 
No.

1

Performing of Agri-Warehousing 
in Maharashtra and Market 
Potential for Negotiable 
Warehouse Receipts Finance in 
India

N.Rangasamy Vol. 43 & 12
December 

2013
5

2
The Emergence of Retailing of 
Generic Medicines: An Awareness 
Study at Kakinada,Andhra Pradesh

Kuberudu Burlakanti & 
Romala Vijaya Srinivas

Vol. 43 & 12
December 

2013
12

3
Effect of Demographic Factors on 
Consumer Buying Behaviour of 
Durable Goods

Som Aditya Juyal Vol. 43 & 12
December 

2013
24

4
An Analysis of the Existing 
Literature on B2C E-commerce

Deepal Jay Joshi Vol. 43 & 12
December 

2013
34

5

Consumer Shopping Behaviour in 
the New Era of Retailing:An 
Empirical Study on Food and 
Grocery and Apparel Purchase in 
East India

Ayan Chattopadhyay Vol. 43 & 12
December 

2013
47



S.No. Title Author
Volume no. 
& book no

Issue
Page 
No.

1
Conceptual paper proposing the 
Vishvas valleti Consumer 
Empowerment Model

Radhika Jade Murugaiah 
valleti

44-1
January 

2014
5p.

2
Determinants of 
Consumers'perceived Risk in 
Online Shopping : A Study

Priyanka Sinha,Saumya 
Singh

44-1
January 

2014
22p.

3

Customer Service and Customer 
Retention in Ghana's Banking 
Sector : The Case of SG SSB 
Bank(Societe Generale,Ghana)

Robert K. 
Dzogbenuku,Godson K 
Ahiabor,George K 
Amoako

44-1
January 

2014
33p.

4

A Study of Channel Member 
Satisfaction and Ensuing 
Commitment in International and 
Domestic Pharmaceutical 
Distribution Channels

Reeva Paul 44-1
January 

2014
44p.

S.No. Title Author
Volume no. 
& book no

Issue
Page 
No.

1
The Need for new Service 
innovation in halal Marketing

Sajal 
Kabiraj,RCWalke,Salman 
Yourself

44-2
February 

2014
5p.

2

Rural Consumer Behavior and 
Strategic Marketing Innovations: 
An Exploratory Study in Eastern  
India

Saurabh 
Bhattacharya,Subhdip 
Roy

44-2
February 

2014
15p.

3
An Empirical Study on Political 
Communication in the Digital Age

Vadiraj Jagannatharao 
Santekellur,AP.Hosamani
, Anand Singh

44-2
February 

2014
26p

4
Television Programmes on 
Fisheries and Aquaculture:A 
Descriptive Study

Amitava Ghosh,Arpita 
Sharma

44-2
February 

2014
37p.

5

Market Behaviour,Arrivals,and 
price Behaviour of cumin in 
Mandor Market of Jodhpur District 
,Rajasthan

Vinod Kumar 
Varma,Pradeep 
Kumar,R.C. Kumvat

44-2
February 

2014
43p.
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6

Consumer Behaviour and 
Moderating Effect of Frequency of 
Visit in Relation to Atmospheric 
Cues: An Experimental Study

Shalini Jha,Bharti Singh 44-2
February 

2014
53p.

S.No. Title Author
Volume no. 
& book no

Issue
Page 
No.

1
The Antecedents of communication 
in buyer-Seller Relationships

Bohyeon Kang 44-3 March 2014 5p.

2

Voluteer Motivation and 
Satisfaction in Global Sporting 
Events:A Comparative Study in the 
Indian Context

Rajdeep Chakraborti 
Sweta Singh

44-3 March 2014 14p.

3 World Wide Tourism: A Review
Rajashri Ramesh Chavan 
Sarang Shankar Bhola

44-3 March 2014 24p.

4

Moderating Role of Cause Related 
Marketing Campaign Between 
Attitude Towards Products and 
Purchase Intention:An 
Experimental Analysis

Dharmesh D 
Gadhavi,Yupal S Shukla 
Jayesh D Patel

44-3 March 2014 35p.

5
Effect of music on Branding 
Effectiveness : An Experimental 
Study of Telecom Brands

Shilpa Bagdare,Pooja 
Bansal

44-3 March 2014 43p.

S.No. Title Author
Volume no. 
& book no

Issue
Page 
No.

1
Exploring the Dimensions of 
pilgrims Eperiences

Sathish A.S,Ramkrishnan 
Venkatesakumar

44-4 April 2014 5

2

Brand credibility and Purchase 
Intention Among Users of 
Shopping and convenience Goods 
The Moderating Role of Brand 
Involvement

Joji Alex N,Jithin 
Thomas

44-4 April 2014 17

3
Nutrition label Usage An Empirical 
Study of Consumer Response in 
India

Reeva Paul,Monica Bedi 44-4 April 2014 25



4

Match-Up on Physical 
Attractiveness:Effectiveness of 
cartoon Spokes-Character and 
Human Spokesperson

Aditya S Mishra 44-4 April 2014 34

5
The Indian Rural Market:Emerging 
Opportunities and Challenges

Mohd.Azhar 
Suharwardi,Iqbal Ahmad 
Hakim

44-4 April 2014 43

S.No. Title Author
Volume no. 
& book no

Issue
Page 
No.

1

Consumer Preferences and 
Influencing Factors for Purchase 
Places of Organic Food 
Products:Empirical Evidence from 
South India

Ravi Nandi,Wolfgang 
Bokelmann,Nithya 
Vishwanath 
Gowdru,Gustavo Dias

14-5 May 2014 5
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